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VAS Contribution Trends
Operator VAS Revenue 
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VAS = Important Key Element for Cellular 
Business 

� It can create differentiation
� As an acquisition, retention tools
� Fierce competition on VAS playground 

already begun
� Creativity is the heart of VAS



Trend of Mobile Content Access
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Top 10 Mobile Entertainment trends for 
2010

• Text content will still significantly contribute to VAS revenue

• The ‘iPhone effect’

• Some delay in the proliferation of mobile advertising

• Telcos begin to acts as enablers for the Entertainment industry with 
services such as billing, authentication and zero tariff data driving take-up 

• The emerging dominance of services that operate at a multi-platform 
level

• Social networking becomes an important driver of mobile entertainment 
consumption

• 2010 will be the year that mobile video really takes off

• A proliferation of touch screen devices continues to drives discoverability 
and content usage
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